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#1 Genoa

Most sailing is done in winds
between 4 knots and 15 knots. An
all-purpose #1 genoa constructed
from a medium weight cloth is the
ideal for these conditions. Fogh
Sails suggests that this #1 genoa
not exceed 150% of the foretriangle
area - for most boats the extra over-
lap adds only to cost and little to
performance. It is recommended
that the sail not be used in winds of
18 knots and over. This could result
in the cloth fatiguing rapidly. In fact,
a 100% genoa will drive you at the
same speed through the water in
heavy air, but with far greater con-
trol.

Technical data

Clioth Weight: 5 oz. (3 for light air)

Effective Wind Range: 0 knis. to

18 knts.

Production details

® Crosscut

¢ Triple stitched near leech

¢ Leech line and cleat instalied as
standard

= High cut clew for easier sheeting

Storm jib

Although infrequently used, no one
can question the value of a strong
storm jib. In the conditions that
require its use, the storm jib offers
safety on any point of sail.

Production details

» Triple stitched at leech

= Tough but soft cloth

» Heavily reinforced patches

» Specially designed for safety and
performance

Reefing

genoas

A simple and inexpensive way to
reduce headsail area is to reef the
sail in a manner similar to the
mainsail. However, care and consid-
eration must be given as to whether
the cloth weight can handle the
increased strain of stronger winds.
While Fogh Sails recommends that
you select sails designed for a given
range of conditions rather to extend
one sail’s use into conditions of
higher strains, they can offer valu-
able advise on reefing systems for
headsails.

The mainsail, #1 genoa, 100%
genoa and storm jib make up Fogh's
Cruising Inventory. These four sails
can handle all wind conditions, yet
present an economical package
that will see you through years of
enjoyable sailing.

FOGH SAILS LTD. 55 Ormskirk Avenue, Toronto MES 4V6 Canada (4 16) 762-7531
FOGH SAILS EUROPE Lundsbjerg Industrive] 1-6200 Aabenraa, Denmark (04) 663231

FOGH



~ SAIL

For as long as man has braved
the sea, he has relied upon the
force of the wind to move his vessels,
He captured the wind in sails he made
of virtually anything that could be
woven into fabric. By and large,
however, the traditional "sailcloth"
has been canvas - tightly woven
fibers of flax, linen or cotton.

The sturdy sails that took
adventurers and tradesmen to the
far corners of the earth withstood
the punishment of wind and sea so
reliably that sailors considered them
their most prized possessions. The
Vikings used, patched and repaired
their sails for many years. And,
when they were no longer useable at
sea, these treasured sails were
made into clothing.

The sailors of Dungha, India,
made pants of their old sails - the
origin of today's "dungarees". The
word "jeans" comes from the sailors
of Genoa, whose distinctive trousers
were named for their home port.

Modern skill has done little to
improve upon the basic design of sails
conceived by seafarers centuries ago.

Signals from the Editor

This issue of The Clipper is the result
of a lot of work by a number of people.
The cover was put together by Lorraine
Craymer. Lorraine is responsible for
most of the other graphics in this issue.
Copy was Dyan Hawkins job, which she
somehow managed to work in along with
her "regular'" work (which is plentiful).
This year's board seems more intent on
writing up reports on their efforts and
plans, which is great. In addition,

we are receiving articles from members
at large. These are welcomed. All

we ask is that they are brief. If you
have any photos, we'll try and get these
in as well.

In up-coming issues, we hope to publish
a list of boats with V.H.F. and/or

C.B. radios. Also we will publish a
list of club boats, with their skippers
names. Brian Case is working on a
project that will show the locations of
A.M. radio stations tower locations

as an aid for basic navigation. The
Clipper will also try to bring its
readers up to the minute news on Canada
Cup and other events.

G.R.C.



FLEETCAPTAIN

This is the first time you see your 1978
fleetcaptain's words of wisdom before you.
| have also the good intention to keep

you up to date about the fleetcaptain
business in future issues of the Clipper.
Here goes:

The "Queen (and other vessels)

She really should be a Queen. There is no
reason why she, as well as all the other
Club boats, should not be treated with the
same respect and care as given o our own
boats. For this reason it was decided to
get her into proper shape; doors, horn,
lights, paint, engine hatch etc. Once
This has been done, she will be maintained
properly. For this reason it was agreed
upon to make the following improvements.
(how is This for avoiding the word "rules"?)

The "Queen" will not accept bicycles or
any other items which could in any way
hole, scratch or damage her. Scheduled
runs of the "Robins" will look after
this end of the business. Should you
take small, pointed and heavy goods
(smal|l outboards), please handle them
carefully. The "Nautolex" on the aft
deck is longlasting under normal wear,
yet easily punctured. - Gasoline is
also a no-no.

This general upgrading will alse include
our drivers, who should be considered
the captain of the ship. Most of our
last year's captains were very good;
capable, helpful and polite. However,
they fell somewhat short in the
appearance department. So, let's think
of a proper dress. Immaculate blazers
with gold laden epqulettes? No, more
like blue sweaters or shirts, proper
pants or shorts, simple head gear.
Something not too low key, not too

high brow. Kind of middle key, medium
brow. All this kept clean.

The "Queen™ operated well last year, with a
schedule suitable to most of us. For this
reason the time table will be basically the

same, with the "Robins" scheduled in for
freight and heavy luggage runs. Any
suggestions?

With the upgrading of everything in this
department will aiso come greater responsi-
bilities for the drivers. |t will be their
duty to make sure that the boats will be
treated properly and fares collected. They
are the authority on the boats. Please do
not ask them for exceptions to the rules
(i.e. bicycles efc.). |1t would only
embarrass them.

Tickets for guests are 60 cents one way.
This includes the family of those members,
who have not paid for a family membership.
Please show your membership card when
boarding.

ldentification of Member's Boats

The fleetcaptain is also responsible in
matters of navigation. | am glad to say
that in me you have a person highly
qualified in this respect. 1 only got lost
once on the laKe, and it was very dark.

But back to the identification: Apart from
Jetsam, floatsam and general refuse, every-
thing that floats in the Harbour has to have
a number (|icence) or name (registration).
Outside and visible. For those of you, who'
do not have number or name on their boat, |
would like to ask them to give this some
serious consideration.

This is for the following reasons:

I. We like to be good guys in the community
(i.e. other Clubs, Police etc.)

2. QCYC likes to know who owns which boat.
The Club likes to collect every honest
buck possible.

3. It's required by law.

...cont,



Fleetcaptain cont.

Please do spare me the trouble of issuing
individual Invitations. Not following
these basic rules does not make anybody
an individualist.

Harbour Licence

Here we have something which nobody needs.
Exactly like a driver's licence. You will
never get into trouble without it, unless
someone asks you for one or you are
involved in an accident.

'"Nuff said. Everybody having any size of
motor or engine in a boat operating in the
Port and Harbour of Toronto, has fto have

a "Power Vessel Operator's Licence". The
easiest way to get such a |icence would be
for the Harbour Police to come over fo our
Club and take the written as well as The
driver's fest (our Whaler). They are
fortunately good enought fo do exactly
that. How many of you sailors and
sailoresses (boaters |4 years and over)
are involved? Will you please call me
during the day 592-3846 and let me know.
Or leave a message. Time involved: |
evening in May.

First Tender: The "Robins'", as soon as
the ice has departed. Listen to The
grapevine.

Other Business

Last year's Hydro Bill came to $41.00 for
every Senior Member. This will keep your
pewer drill going continuously for 6 months.
At unchanged consumption, this year's bill
will be higher.

For what is basically a summer operation,
this is ridiculous. Anybody interested

in getting an energy conservation committee
going?

Coming Attractions in the Clipper

The |ife and sale of the "Lillan". Radar
relectors. Right of Way. Suggestions as

received from the membership and other mortals.

Cheers!
Dieter Heins, Fleetcaptain
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FIRST DAY AT THE CLUB

The Rum
Has enveloped me.

On this grey day.
With the mists swirling,
And a light rain
Blowing in my face,

I am intrigued

By Len Canham's

Wiry hair,

And George Chandler's
Sunglasses,

As we make our way,
To the foot

Of York Street.

On the Gardiner,
Schdénberg

Continues

The sudden afternoon,
With cascades

Of white water
Plunging o'er my bow.
As I wend my way

Due north.

For those who await me,
I bring tales~-

Of Peter Flood's baptism
By the nude.
Guitar-Playing

Reverend

In the North Sea,

And Malcom Wardman's
Invitation

To continue sanding

The Keel

Of his hospitality locker
Long

Into the evening.

by..... Harry Anderson

—RACING

Paul McKenzie, Queen City's Race Committee
Chairman, needs help on Wednesday evenings.
He especially invites out all crewing
members and new members. He promises that
they will get to know the ropes (oops lines!)
of our club quickly and in a very pleasant
outing.

Also, the racing boats look first to people
on the committee boat when they need
temporary or full time crewing help. - A good
way to find a berth if ycu.are boatless. -
Nuff said - just call Paul at 743-774| days
or 621-8741 evenings.

D. Hawkins




Chandler's Corner.......by george

Reflections on a short vacation in
Florida.... (let's see what the typist
has to say to this one)... first

thing that comes to mind is that it

sure is a hell of a lot cheaper to

eat out in Florida than in Ontario.
Canada and particularly Ontario is
priced out of sight for the tourist.
Even if the airlines, busline etc..

drop prices, offer charters and all,

few Canadians will take advantage
because accomodations, food and drink

in our commercial places are TOO
EXPENSIVE!! The Ontario government

is really at fault in fueling our
inflation. For instance, we all know
that booze in this province is taxed
very heavily. Now add the additional
tax the government adds to the liquor
and beer when our licensed drinking

and dining spots make their purchases
....tie that to a ruling that says

that liguor sales are not to exceed

food sales, the restaurants that could
and would like to sell their food at a
reasonable price are forced to jerk
prices up to match liguor sales. Result,
food in licensed spots are priced
artificially high. Now if the smarties
at Queen's Park looked at the figures
available on the projected increases

in dining out, even they could work

out a plan to encourage this trend:

work on volume and still get their

pound of flesh; attract more investment
dollars: create more jobs and maybe even
get to the point where visitors from out
of the country wouldn't gag when they get
their dining bill. An Example - down
south near St. Pete's we went to one of
the top sea food places. Three adults
had three full course meals including

a litre of wine, re-fills of coffee, and
a liqueur each,.the bill came to under $20
TOTAL including state sales tax! Back in
Toronto, at a local restaurant on Mount
Pleasant, for four adults who consumed four
full course meals, two bottles of wine,
four liquors.....$90!!!!! Yes I know
Ontario has minimum wage and that a lot

of food items have to be
imported. So why does the
government have to punch up
the costs even more so? Is
Ontario really poorer than
Florida? That state has to
produce its electric power
either by o0il or nuclear.
Florida is not the industrial
power that Ontario is., but is
primarily agriculture, but
Ontario is no slouch in that
area either, Ontario has it
both ways. This could go on
and on., What it all comes
down to is that we've allowed
ourselves to be pushed in any
direction the polititians
want us to go. We don't yell
at them, we don't write
letters. we don't vote out the
fools and elect the brighter
contenders., but continue to
vote along party lines. Seems
that there's only two options
...move to Florida, or get
into politics********#******
While we've got: the dandruff
up let's talk about idols
with clay feet.GARY DUNFORD...
I guess he hasn't got time to
check things out or he
wouldn't have used the term
"SNOOTY" to describe
Ashbridges Yacht Club in his
column of Feb.28. It is a
shame that he too is caught
up in the misguided notion
that people who own boats.
who gather together with
people who have the same
common love of the sport and
follow a certain amount of
tradition, that these people
are "SNOOTY" and "SWANKY",
0ld DUNFORD will never know
that the sailing clubs around
the lake, as elsewhere, are
made up of members who are
from nearly every walk of life

cont...



Chandler's Corner cont,.

Salesmen, sanitary engineers,
accountants, librarians., teachers,
students, handicapped, high income.
low income, male, female, married,
single or divorced...and even
newspaper people (although they

have to be re-trained each season).
The main point in Dunford's column

is that A,B.Y.C. hasn't put out the
welcome mat for the public, now that
they have new facilities made possible
through a Wintario grant. To quote
the column "...Members have been told
it might "spoil" the club, and turn
it into-horrors!- a "public community
centre"." Well the problem is this
Gary, old boy, Ashbridges, like all
clubs has a charter and just like

the Toronto Press Club, they would
lose their liguor license for one
thing if the premise was opened up
for the public,...Gary. a standing
invitation., Call me anytime this
season at 961-7529, It would be a
pleasure to introduce you to some
people who are more than “"swanky"
sailors,******* Here's a date to
remember, AUGUST 19th., It's Wilson
Y.C.'s annual Ox Roast, #***%%%¥*%
Things to do right away.....if you
have a pram in the marine yard, it
should have a registration number

on her. Also the boat should have
some identification as who owns her.
otherwise the yard committee may think
it's abandoned.**** Re-paint your
name on your paint locker, if -you have
one, else you will find a new lock
and tenant when you go for your three
year old varnisSh...eoeecececoacaccns
Guess that's all for now. See you at
the club.
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ing out well. It was a weird looking thing, 0‘}%
didn’t have upwind speed and in some respects %{-

was a dangerous offshore racing type. Owner
Don Green may try to rush another CC boat <
into completion for the challenge ... Joe X 3
Bonness, Naples, beat Mickey Lowell, Lake & 0

i N

Tahoe, four races to two in their own duel wi
the Bill Lee designed 33s. Lowell, owner
Buena Vida VI, threw a grand party i
ays he’ll be

Joe’s crew, 8

Somehow we missed publishing the name
of "Peter Aimone" as an applicant for
Senior Membership, in the February
Issue of the Clipper.

Our apologies to Peter Aimone and to
Burt Barraclough-membership Chairman

- Ad




Here’s a beer that’s  really different

-18 bottles to a case

By Deborah Dowling

FROM CARLING O’KEEFE Breweries of Canada, the folks
who brought you the first true Canadian light beer, comes
another product innovation — a case of 18,

The new package format, available only in Ontario, will sell for ‘
$6.10 (35.20 plus a 90¢ deposit), vs $7.85 for a case of 24 bottles.
It was developed 10 draw attention to the Canadian version of SORC
Carling’s Colt 45 beer, launched in British Columbia and "";"‘:— ;T::‘::':GS
' - . . . ., L}
Saskatchewan in January. Unlike Colt 45 in the U.S., which is a Pos, Yacht Record Points
malt beer, the new Colt 45 is a_regulalr beerd 6% in 1977 and th é: acada Sliorld Nes
Wi B CHAE ; e . Congere 1-4-5-6-7-2 20640
‘th total beer LGl'l'bUﬂ'l-D[lOn only up b in anh thre & Conger el m
major brewers hammering it out for 96% of the market, the beer 5. Swiftsure 183465 20570
industry is mature,”’ says S. R. Mclnnes, Carling’s president — 2; g:;’_,' r‘j‘?“ l;;ﬁ:;i;_: gt
: S ¢ S ol . Running Tide 8999810 20185
who has lost six pounds since Highlite light beer was introduced 2 g Toxe 2 e AR
early in the year. 10. H Moro di Venzia  5-10-12-10-9-6 20150
» . 11. Sorona 11-11-8-12-5-" 20115
Beer has become so standardized, because of the common 12. Circus Maximus 12-12:13-13-13- 19800
bottle, identical price and very similar tastes. Although there is a [ mmw |7"~fi‘-i- o

limit to what we can do, we're trying to ‘flank’ the market with Div. 11, Class 8

7 : ‘ B 1. Wiliwaw 11121 20980
some of our innovations. 2. 5¢a 4-2-2-2-1-3 20875
Sales of Highlite beer, are “‘well above target,” Mclnnes says, % Totonn 34550 %ﬁg
adding that its broad market appeal has surprised Carling. & Destration M e 220
Highlite contains about 58 calories, vs 150 in regular beer; has a ; Ba:fea ;(:fa-?]-;-;-; g:zigg
carbohydrate count of three, vs eight; and an alcohol content of 9. Ariel 7-10-9-12-12-12 2003.0
2.5%, vs 5% in regular brew. 19 Swan;Sonyy PRIl T
“Surveys show both heavy and light drinkers like Highlite,’ 1"5' m";nm@' '?;?1-;:-’5-'1-; ;:;gg
Mcinnes says. *‘Older people who have been drinking a certain 14, Resokution *rrv8.0-10  1825.0
brand for many years are harder to switch, but in Highlite's i End i O —
case, it's not so difficult because there is an obvious difference z :",,;i’;’"e zkeins ey
between Highlite and other beers.” 4 El:irkgrﬁ:g i‘&‘;‘ﬁ*ﬁ‘j gm
It is for this reason, Mclnnes adds, that Carling decided to go 6 Aries 5 7a4s 20710
all the way to establish the light-beer category, instead of stop- A uiiend Sesriow ey
ping somewhere in the middle as John Labatt Ltd, has done with 10 e e
its new Special Lite beer. (Special Lite has an alcohol content of 11. Gem 131212:10-138 19880
. . 12, Schott **-14-14-11-12-3 19725
4% and weighs in at about 100 calories per bottle.) 13. Wiid Flower 5-15-11-12-"-%  1966.5
It will be another four months before the ‘‘product-trial” i3 OrngePeel  TZAG B 10 Trees
period levels out and real brand acceptance begins, Mclnnes says. }5’ ham::m 11-15-1923_124;; }:}32
What he hopes to avoid is too high a peak in the initial four- 18. Razzie Dazzle se1307.60% 1940.0
month life of the beer — a sign of a fad with little chance of 0 it e e ie s
buildl_ng t:rand'loyalty. . . . g: g%:p\g ’:-_’_-.'_;lgs?-l'l };;:3
Ultimately, it’s hoped the Canadian light-beer market will Div. 11, Class D
snare 10% of the total market, as it has in the U.S. 7 moosi s e
Carling’s strategy in building a franchise for Colt 45 is that i A Errais o
urbgn dwellers will find the gackage cqnflguratlon — Lh(ee rows 2: m{:ﬁm gﬁ;;gﬁ ol
of six bottles each — and lighter weight more convenient for 7. Pizza Pi 16-5-5-18-5-4  2025.0
handling and storage. Its price will make it unique and so will its 3 Barstoot Confessa | 20706108 9123
adve:’tlnlsmgd. Mclnnes says, but expenditures and creative strategy ;'z_- é??fem ?§;}?;§:ij:}g %’fg
are still under wraps. . Captain Cool *49.9.9-11. 19855
A career marketing man with experience in many consumer g ylok el LI
?;od?ctsbhelg, Mclnnes is a firm believer in the predetermined ig: ﬁ:ﬁ’m ]&‘,’;‘;5’13'}1}3 i'ég::g
ife of a brand. S or -10-7-19-47-% 19505
*“*Every beer company has had a turn with a number-one selling E:.%?‘S«"Jd 1?5‘-;;;51-;03?'19 1919
brand," Meclnnes says. 20. Triomphe ll:”v |}9(-:::;;A” 15-12 18015
In the early 1950s, O'Keefe had close to 38% of the Ontario ; H Zs’:"* 1‘12]“3; g‘;g
beer-drinking market, while several years later Carling’s Red Cap 3 4-3-2434 20750
and Black Label were best sellers. . 3 Besparade i e
“*Once a beer_starts to rise in popularity, there’s nothing you 2 mm' 797'_5;?3_&5'3 oo
can do to stop it — and once it begins to drop, no amount of 8. Sewel sg-rtgg 10615
advertising will reverse it,”” he says. **The cycle lasts for about 10 o
years."' 3
The key, Mclnnes suggests, is to know when a beer is at the top -5

of the curve — then get a new product launched to replace it.
Beer industry observers say Labatt’s 50 has been the number-
one selling brand nationally for about five or six vears. It’s a toss
up for the number-two spot between Labatt’s Blue and Molson
Export, produced by Molson Breweries of Canada Lid. Although
Carling’s brands account for only 23% of the total beer market,

O'Keefe al is a dominant brand in Quebec,

“If what we've done so far doesn’t work, we'll try something

T

else,”” Mclnnes says.




MARINE YARD NEWS

"Everybody in the Yard" it's that time again. Belated, but none
the less, a sincere thank you for your support at the annual elections.

Now to business.

At this time it is important that we each supwnort the cause, there-
by keeping costs to an affordable level. Have any of you seen the costs
at Marinas this year?

Q.C.Y.C. being a self-help club, requires that each and everyone of
us meets his or her responsibility in helping in the yard. Your
efforts are needed in the yard during the work weekend April 8 & 9th
1978, as well as during launching, which this year will be April 15,
16, 22, 23, 29 and 30. Launching will commence at 10:00 a.m. each
day, please be on time.

By being on time and all turning out, we should be completed by
3:00 p.m. each dayv. This way your entire day is not taken up by
working in the yard.

While six days have been allocated to launching, it is hoped that
we can be completed in less time.

An emergency weekend, May 6 & 7th is also set aside should we run
into bad weather.

It is extremely important that you be ready on your specified launch
date as the time involved and the trouble of moving boats out of
order can no longer be tolerated.

The number and size of boats in the yard does not leave sufficient
space to play checkers.

If your health prevents you from vigorous work,'please make it known
to the yard chairman, we have many jobs which do not require physical
effort.

I feel we proved to ourselves last fall that considerable time and
effort can be saved by organization. Again this spring the emphasis
is going to be on organization, thereby reducing the amount we handle
cradles and setting ourselves up for efficient handling in the fall.



Water is going to be high. We don't know how high, so danger from
poor footing and electrical cords will be very real this year.
Cords must not only be maintained in good order, but must not be
run along the ground. Run cords supported on cradles.

Don't operate electrical tools standing in water.

Cradles which have excessive clearance inside the uprights, 4" over
maximum beam require permanent blocks attached to the uprights to
prevent "flopping" from side to side.

This side to side motion is very dangerous, as the energy of your
boat moving in the cradle is taken at the weakest point of your
cradle, and wood rots from the inside out, so it can't be seen.

The concern has to be for your own safety and that of those who are
under pushing, don't be the cause of an accident.

If you have a red tag on your cradle, please see the yard chairman, —
You have work to do on your cradle.

John Moorehouse and Pat Walton will run the winch and direct at the
launch ramp, John Hamilton and Ernie Middleton will be on hand to
direct repairs to yard activity.

013 hands Keith Douglas, Bob Norton, Harry Smith and Mike Smith
will be in the wings having offered their help and assistance.

One last thought, launching and the physical effort is not the type
of work we are trained for or are used to, so let's take every pre-
caution to insure this launch is done as safely as possible.

Everybody turn out and do his bit, it will make the whole task a
lot easier.

See you in the yard!

Ron Fisher
Yard Chairman.



Yard work party: April 8 & April 9
10:30 A.M. SHARP

WEEKEND OF: LAUNCHING BOATS
April 15 - 16 # 1 to # 40
April 22 - 23 # 41 to # 80
April 29 - 30 $# 81 to # 107
May B = 7 Emergency Launch Date

The number of boats launched each day will be dependent on
weather, water condition and working members present etc.

On April 15th, first launch day, there will be a pre-launch
meeting in the lobby of the club house at 9:30 a.m. All
members to be present.

Failure to be ready to launch on time $50.00 FINE. Appeal
by personal appearance at Board Meeting.




1978 LAUNCHING LIST

1. FOUDROYANT 37. TAXIDANCER 73. HALCYON
2. SIMMARON 38. SIDETRACK 74. BOADICEA
3. ANTARES 39. GINGER 75. CRYSTAL PALACE
4. RUNNING FREE 40. WINDREW 76. C€S-22 OSNALD
5. THISTLE 41. GONE WITH THE WIND 77. "WOOD BOAT"
6. SCHENCKE 42. SOLACE 78. SYRONELLE
7. ENIF II 43. RENAISSANCE (DIXON) 79. SABRINE
8. WINCREST 44. BLUE RUNNER 80. IJSSEL
9. DANSERYE 45. FANDANGO 81. WINGS
10. PAYPAMAS 46 . SWAMBA 82. ZEST IT
11. SANDOL 47. SCOTCH MIST 83. TONDA
12. CHICOLO 48. CANDY CANE 84. LAST DETATL
13. EXCAPADE X 49. GAY GORDON 8§5. MITHANDIR
14. DAWENDINE e e 86. DUCK HOUSE
15. SUBITO 51. SUNRISE 87. JIGGER
16. RUFFIAN IT 52. RUNCIBLE IIT 88. LYNATON
17. SERENITY 53. MA-KEE 89. BALLAST
18. REBEL 54. HOME 90. FRODO IT
19. RIFF IIT 55. CYMBAL 91. BANSHEE
20. NEFERTITY 56 . MICHT l 92. FLYING CLOUD
21. CHEETAH 57. GROUCHY OWL 93. VELEDA III
22. AQUILO 58. SCARLET PIMPERNEL 94, RUTHIE
23. SASSY 59. "DRAGON" 95. MOONSHINE
24. SLITHER 60. PUFFER BLOE 96. FREYA
25. TOMSUE 61. IRON DUTCHESS 97. POCKET
26. RESOLUTE 62. MAL DE MER 98. HYAK
27. BORN FREE 63. 626-50E91297 99. TRUSTY
28. BRONWEN 64. COMILLA 100. PRIME TIME
29, TREKKER 65. LOLA 101. RENAISSANCE (STRATTON)
30. SHADDOW IIT B NIMBUS IT 102. RED SKY
31. SOUTHERN CROSS ». coparzr 103. MALMAR
32. SOLANA 68. 626-50E76712 l104. JUCIPA
33. HUSKIER 69. CGLENDAM 105. SHARK
34. GRIFFIN V 70. POKEY 106. TARON
35. INTERLUDE III 71. SOFIA 107. GLYPH

36. CALAMITY IT 72 OTTER



SOMETHING
SPECIAL

Saturday., April 8 WORK PARTY ELEGANCE

~Special Beef Stew

$2.50 all you can eat!! YO' '

Saturday, April 15 LAUNCHING

— CAN SAVOUR...

$3.50

Saturday, April 22 2nd LAUNCHING Saturday, April 29 3rd LAUNCHING
"Painters Prom" Feature Film

Live Disc Jockey Own Sound for Dancing

Irish Stew Spaghetti & Meat Balls

$3.00 $3.50

JOIN THE CROWDS
SomETHmG For Tue CAIPPE'R ?
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. clus,

. Posr Orrice B 40,

’f Il A "
&>~ DON'T TELL ME g ERMNAL A,
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1974 LASER FOR SALE

# 12546

Int'l class recognised by USYRO

Red hull, cream white deck

13'-10%" LOA,4'-6" BEAM, 76 ft S,A.

130 1lb., hull weight, 350 lb.positive
flotation

Infrequently used., excellent condition
$950.00

CONTACT-KEVIN LANGBOROUGH

Home-421-2264, Bus.-499-0880
dok ok ok ok ok ke k ok

QUEEN CITY BOTTOM PAINT

What more could you ask for?

Only $17.00 a guart

Have quality on your bottom all year.
And, the proof is at Haulout.

NOTE: By now we already have this years
supply on hand, don't get left out.
Crder right now!!!

Simply call Hugh-622-2777

kkkkhkkkkkkk

MONARCH- The Complete Yacht Service-

Fibre Glassing,

Custom Woodwork,

Repairs.

Call- Roy Hunter- 491-0884
khkkkhhhkhhk
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KEEP ON SAILING

with
Quality Crafted Wooden Parts

- from

Cariy

Bay 6, Ottawa K1G 3W1

2295 Stevenage Dr.,

Area Code 613, 523-2445
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—Wooden parts for class boats our specialty

—Parts cut to class association standard or to your

specification

—All material kiln dried Phillipine mahogany or white ash

—Parts available either finished or unfinished







